Key Stage 2 Educational Activities

Each of the following activities forms part of a two hour taught workshop at
the Museum of Brands:

Collections Bank — Show and Tell

Children are introduced to the Museum and its collection before being given the opportunity to
contribute their own item to our Collections Bank for future preservation.

Activity type: Introduction to Museum and Collections bank by Education Officer

National Curriculum links:

Enl Speaking and Listening: Speaking, 1b,c&e

Enl Speaking and Listening: Listening, 2b,c,d&e

Citizenship: Preparing to play an active role as citizens, 2e&i

Citizenship: Developing good relationships and respecting differences between people, 4b
Duration: Approximately 30 minutes

Chronology and Object Handling

Children are able to handle original items from the Museum collections, learning how to date
both these objects and others from our collection.

Activity type: Museum staff led workshop

National Curriculum links:

History: Chronological understanding, 1a&b

History: Knowledge and understanding of events, people and changes in the past, 2a,c&d
History: Historical enquiry, 4a

History: Organisation and communication, 5a&b

History: Victorian Britain or Britain since 1930, 11a&b

Duration: Approximately 30 minutes

Packaging Design and Construction

Children learn about various features of packaging across different eras, before using
examples to inspire the creation and construction of their own pack.

Activity type: Museum staff led workshop

National Curriculum links:

Design and technology: Developing, planning and communicating ideas, l1a&d
Design and technology: Working with tools, equipment, materials and components to make
qguality products, 2a&d

Art and design: Exploring and developing ideas, a,b&c

Art and design: Knowledge and understanding, a,b&c

Ma3 Shape, space and measures: Understanding properties of shape, 2d

Duration: Approximately 30 minutes

Time Travel Tour

Children travel through time by torchlight in a guided interactive tour through our collections.
Activity type: Museum staff led workshop

National Curriculum links:

History: Chronological understanding, la&b

History: Knowledge and understanding of events, people and changes in the past, a,b,c&d
History: Historical Interpretation, 3

History: Historical enquiry, 4a&b

History: Organisation and communication, 5a,b&c

History: Victorian Britain or Britain since 1930, 11a&b

Duration: Approximately 30 minutes
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